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If you think crop insurance
Is 0o expensive,
consider the cost of the alternatlve

average annual
Crop insurance premium

average annual
crop revenue loss

Nobody enjoys writing checks for insurance premiums, but when crop losses mean losses in annual
income, it's a small price to pay.

In 2014, New York farmers insured more than 1 million acres for $555 million. The 1,494 policy
holders who filed for losses received more than $40 million in payments. There are multiple causes
associated with losses. In 2012, fruit producers were hit hard with two early freeze/thaw events.
Apple producers received $46.7 million in payments and grape producers received $5.4 million. Total
losses for all insured crops were $67 million.

Following are enrollment or crop insurance change deadlines for 2016:

November 20, 2015 for grapes, apples, peaches, cherries; February 2, 2016 for Onions;

March 15, 2016 for field crops, other vegetables and improved Whole Farm Revenue Protection;
4th Friday of every month for Livestock Gross Margin-Dairy.

To find an agent, call your local Farm Service Agency to get a list of agents or find crop insurance
agents on the United States Department of Agriculture Risk Management Agency website at:
www.rma.usda.gov/tools/agent.html.
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